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Organizations accelerating ROI with the Web 

Allstate operates
more than 11,000 
Web initiatives.

51% of all consumers 
who have opened 
new financial service 
accounts and 
insurance policies 
used the Internet in 
some way during 
their research and 
application process. 
The Dieringer Research Group, Inc. 
2003 American Interactive Consumer 
Study



Organizations accelerating ROI with the Web 

At CB Richard 
Ellis more than 
2,300 end-users 
in 48 countries
manage their 
Web business 
by the numbers



Organizations accelerating ROI with the Web 

Internet users who 
visit Coach.com are 
27 times more likely 
to visit a Coach store.
Nielsen/NetRatings, 2003



The Web business influence is underestimated

Organizations with multiple 
business channels are 
discovering that the Web 
influence is much broader 
than direct contribution 
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Organizations with multiple 
business channels are 
discovering that the Web 
influence is much broader 
than direct contribution 
indicates.



Web results are hitting the executive radar

“We produced exceptionally strong 
comparable store sales growth…
these results include substantial 
growth in Web-originated sales
during the month.”

Circuit City Stores, Inc. 
Announces December Sales

NEWS RELEASE – January 7, 2004 
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Improving web results requires broader adoption 

Today, users across the 
organization need access 
to relevant information to 
determine the Web’s impact on 
their areas of responsibility.
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“Our web data is in silos.”
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What are the barriers to broad adoption?

“Our web data is in silos.”

“The products are too hard to use.”

“There is a ton of data but we can’t get to it”

“Business users can’t understand 
the reports.”

“Why doesn’t my other data match 
my web data?”

“We need to unlock the data.”





Meet the New WebTrends



Complete Web Results for Marketing

Optimize your 
marketing campaign 
performance

Take the mystery 
out of search engine 
marketing and 
optimization

Acquire

Convert

Retain

Search 
Engine 
Results

Campaign 
Performance

Segmentation 
and Retention

Customer 
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Content 
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online and offline
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every page on your site

Increase your web site 
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click
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Complete Web Results for Marketing

Campaign 
Performance

Search 
Engine 
Optimization

Customer 
Self-Service

Audience
Segmentation

Acquire

Convert

Retain

Identify your most 
valuable audience 
segments

Reduce customer 
support costs and 
improve your online 
customer self-service

Commerce

Content 
Effectiveness



Our promise to you

WebTrends is 
committed to 
providing you a 
complete solution 
for easier decisions,
smarter marketing 
and better results.

Search 
Engine 
Results

Campaign 
Performance

Customer
Self-Service

Commerce 
Analysis

Navigation 
Analysis

Content 
Effectiveness

Relentless about…
YOUR RESULTS

Audience
Segmentation



Today’s dynamic business environment 
demands business agility

Regardless of company size
High level of insight from small 
business to the largest enterprises

Regardless of department
Relevant information from marketing 
to web to IT

Regardless of initiative
Increase ROI from Internet, Intranets 
and Extranet sites

Regardless of question to answer
From tactical to operational to strategic



It also demands technical flexibility

What happens when…

… your privacy policy needs to be tightened?

… you decide you want to bring your data in house?

… you want to use 1st party cookies, not 3rd party cookies?

… you want to bring in external cost data?

…you want to integrate with CRM data?

That’s when you realize you need 
complete choice and control.



Technical flexibility delivers complete choice 
and control

Unified platform for software and 
on demand service

The best hosted features offered in software
The best software features offered in hosted 
service
Technical trade-offs not necessary

Multiple data collection options
Client-side tagging
Web server log files
A hybrid approach

Industry leading security and privacy
Third party involvement at the customer 
discretion

Accuracy, scalability and reliability
Distributed analysis and reporting architecture 
services the largest web initiatives



Complete web results from a unified platform



Only WebTrends serves the entire marketplace
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We’re pleased to introduce the new WebTrends 7
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Intuitive
Easy to interpret, Easy to take action

New in WebTrends 7:
WebTrends SmartView - Overlay 
web metrics, path and scenario 
analysis on any page
Visual Analytics - Transform 
complicated navigation analysis into 
easy to understand visual diagrams
Abandonment Paths – Understand 
where visitors abandon critical 
conversion scenarios

Bottom Line:
Clear results, Clear decisions
Minimized data overload
Increased organizational adoption
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Interactive
Easy to find accurate answers

New in WebTrends 7:
Campaign and Product Drilldowns –
Analyze campaigns and merchandising 
decisions at a granular level
Data Exploration - Dynamic metric 
selection, links to related reports, 
seamless integration with MS Excel
SmartReports for Microsoft Excel -
Integrated pivot tables to filter results 
on the fly, and uncover hidden 
correlation between data elements

Bottom Line:
Dynamic discovery accelerates 
decisive action
Comprehensive view of all of the 
attributes that affect success
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Integrated
Easily build web analytics into workflow

Web Analytics 

Data External 

Data
Calculated 

Data

WebTrends 7

POS ERP CRM

New in WebTrends 7:
SmartReports for Microsoft Excel

Fully Formatted /Auto pivot tables
Integrated WebTrends toolbar
Pivot and Trend Analysis 

Express Results – Critical metrics 
updated throughout the day
Express  Results Viewer – Allows 
executives and key managers to stay 
on top of critical metrics without logging 
into WebTrends
Data Integration – Seamless, easy-to-
manage integration with other data 
sources

Bottom Line:
Increased data accessibility
Increased user adoption
Accelerated ROI





Thank You

• To send us questions after the webcast:
zm_wt@itfrontier.co.jp

• For more information on WebTrends 7:
http://sirius.itfrontier.co.jp/webtrends

• To request a complete demo:
zm_wt@webtrends.com
03-6221-5200
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