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Organizations accelerating ROl with the Web
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Organizations accelerating ROl with the Web

At CB Richard CBRE [ 3

CB RICHARD ELLIS

Ellis more than
2,300 end-users
In 48 countries
manage their

Web bUS|neSS TpROPERTY LISTINGS | SERVICE LINES |RESEARCH CENTRE | QUR OFFICES | QUR PEOPLE | CLIENT TOOLS | ABOUT US | CASE STUDIES !
by the numbers 2ebia L ACRELER S L

to meet the commercial real estate needs of its clients worldwide,

CB Richard Ellis 2003
Business Activity Statistics
Now Available

- Turning Vision into Reality...

MORE ¢

» Global Regions * Service Lines ¢ Latest News & Events

Azia Asset Services London's West End Remains the Most
Expensive Office Location in the Wiarld -

AustraliaiMemwm Zealand Bk -T t& Landlord B tati
ustralia/Mew Zealan rokerage - Tenan andlord Reprezentation Geeihets Others Rarkad. .
Canada Consulting
Europefididdle East & Corporate Senrices ERRishaid Bl Gty na Feppis
iy Fourth Quarter and Full “rear Results for

e Cebt & Equity Financing (L.J. Melody & Co) 2003

y 2 Facilities Management
United Kingdam 1.5, Industrial Availability Rate

United States Industrial Experiences Slight Dip - Fourth Quarter




Organizations accelerating ROl with the Web

Internet users who
visit Coach.com are
27 times more likely

to visit a Coach store.
Nielsen/NetRatings, 2003




The Web business influence is underestimated

Other Channels

bution

Organizations with multiple
business channels are
discovering that the Web
influence is much broader
than direct contribution
indicates.



The Web business influence is underestimated

Other Channels

Organizations with multiple
business channels are
discovering that the Web
influence is much broader
than direct contribution
indicates.



Web results are hitting the executive radar

NEWS RELEASE - January 7, 2004

Circuit City Stores, Inc.
Announces December Sales

“We produced exceptionally strong
comparable store sales growth...
these results include substantial
growth in Web-originated sales
during the month.”




The business impact of web
analytics is expanding from the
backroom to the boardroom.




Improving web results requires broader adoption

A

Today, users across the
Executive Commerce ] )
All users, organization need access
BCT0S3 to relevant information to

m Epmmentl A determine the Web’s impact on
Customer their areas of responsibility.
= A0

IT



What are the barriers to broad adoption?

“Our web data is In silos.”




What are the barriers to broad adoption?

“The products are too hard to use.”




What are the barriers to broad adoption?

“Thereis aton of data but we can’t get to it”




What are the barriers to broad adoption?

“Business users can’t understand
the reports.”




What are the barriers to broad adoption?

“Why doesn’t my other data match
my web data?”




What are the barriers to broad adoption?

“We need to unlock the data.”




The Results Revolution

WEB ANALYTICS

WEB ANALYTICS
NEED TO BE

NEED TO BE

INTUITIVE INTERACTIVE

1S On.

WEB ANALYTICS

NEED TO BE
ZINTEGRATED




Meet the New WebTrends

webTrends.
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Complete Web Results for Marketing

= Optimize your
marketing campaign
performance coce

— Acquire Search
Campaign Engine
Performance Results

= Take the mystery

out of search engine COMPLETE
marketing and Convert WEB
optimization RESULTS

Retain

webTrends.
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Complete Web Results for Marketing

Acquire

= Drive profitable .

sales activity both \ Y L )L )

online and offline
COMPLETE

= Determine the ROl of —— Convert WEB

every page on your site RESULTS Commerce

Analysis

= Increase your web site [ )

conversion by analyzing

visitor behavior click-by- Retain

click Navigation Content
Analysis Effectiveness

webTrends.
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Complete Web Results for Marketing

Acquire
COMPLETE
Convert WEB
Customer RESULTS
_ Self-Service
= ldentify your most
valuable audience ( )
segments
—— Retain _
- Reduce customer Audience
Segmentation

support costs and
improve your online
customer self-service

webTrends.
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Our promise to you

WebTrends is
committed to
providing you a
complete solution
for easier decisions,
smarter marketing
and better results.

Relentless about...
YOUR RESULTS

Customer
Self-Service

Audience
Segmentation

Campaign
Performance

COMPLETE
WEB
RESULTS

Navigation

Analysis

-

Search
Engine
Results

Commerce
Analysis

Content
Effectiveness

webTrends.
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Today’s dynamic business environment
demands business agility

= Regardless of company size

High level of insight from small
business to the largest enterprises

COMPLETE
WEB
S | REsULTS
= Regardless of department
Relevant information from marketing
towebto IT
= Regardless of initiative BUSINESS
AGILITY

Increase ROI from Internet, Intranets
and Extranet sites

= Regardless of question to answer

From tactical to operational to strategic
webTrends.
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It also demands technical flexibility

What happens when...

= ... your privacy policy needs to be tightened?

... you decide you want to bring your data in house?

... you want to use 1st party cookies, not 39 party cookies?

= ... you want to bring in external cost data?

...you want to integrate with CRM data?

That’s when you realize you need

complete choice and control.
P webTrends.
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Technical flexibility delivers complete choice
and control

= Unified platform for software and
on demand service

= The best hosted features offered in software

= The best software features offered in hosted CD::;: I

service coons . | Resuurs  [Soke

TECHNICAL
FLEXIBILITY

= Technical trade-offs not necessary

= Multiple data collection options
= Client-side tagging
= Web server log files
= A hybrid approach

= Industry leading security and privacy

= Third party involvement at the customer
discretion

= Accuracy, scalability and reliability
= Distributed analysis and reporting architecture

services the largest web initiatives webTrends i
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Complete web results from a unified platform

COMPLETE
WEB RESULTS




Only WebTrends serves the entire marketplace
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Only WebTrends serves the entire marketplace
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Only WebTrends serves the entire marketplace
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WebTrends delivers

a complete solution for
today and tomorrow.




We're pleased to introduce the new WebTrends 7

Weblrends 7

SOFTWARE + ON DEMAND

webTrends.



Intuitive
Easy to interpret, Easy to take action

New in WebTrends 7:

= WebTrends SmartView - Overlay
web metrics, path and scenario
analysis on any page
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Intuitive
Easy to interpret, Easy to take action

New in WebTrends 7:

WebTrends SmartView - Overlay
web metrics, path and scenario

analysis on any page Z EDESCO FILECTRONICS
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Intuitive
Easy to interpret, Easy to take action

New in WebTrends 7:
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Intuitive

Easy to interpret, Easy to take action

New in WebTrends 7:

Abandonment Paths — Understand
where visitors abandon critical
conversion scenarios
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Intuitive

Easy to interpret, Easy to take action

New in WebTrends 7:

Bottom Line:

Clear results, Clear decisions
Minimized data overload
Increased organizational adoption

LLETE R S T ]
1 H10 Wil (dd_101%]

http:f {uker . dwi players
[ 5 virs 113 Do)

R A i 8 e R
B AW Wi (1] %)

(T T rer—
[ 357 e fm T

Weqif faber.p) pariahie
[ 34 vais 18 03w

Al D ®
ol - S0 LW ELT)

Vil v . e

1171 Nels (38 W)

hEtp:j [ wewew ..q i au g
[ 19 winiis o 9553

Wb f b osmy siares
m 18 Wiits {0, 99%)

Pini/ el .dwl plye s
[ & visits 19 0%

hitp:{ futnr...pl porisbis
[P 5 vt (8 55%)

Al Ot ®
== rEY v {10 01%)

il OF Wim il
1-Product Page View LAGE Veis (BT 30%]
4, 355 Wikits

E T Wi hitp: f fwww . arate) fpg=4
I P B S
=l
o [T [T

4

ml:wmu 135 L

. - hitp:f fumpp_dvwd playess
-. ¢ E 28 Wit 110785 3
L1430 wmv.nﬂ.

hitp: f fespp.tal cameras
11 Vel jﬂ 44 %0 ‘
Al Db §

== e (1 T B
W O Wiaik '
2-Cart Add 577 Wik (B3]
1,430 Vigits &7 vieite ' E N?l-‘.ﬂm—lrlh.l'hlﬂ
47,06% 17 Vet {4 TR B

E 11 Wit [1.97%5

: hetp:f fuimpp_dwd playems
! A7 Wit (7 8 8w) 3
WEbp ) o wppta | cEme ae
43 Viers 5.0l

&
hittp: f fwimpp izl phe ses L g
B 7vem 13 i &
All Othe s L
== 37 vl {016 .
L
v OF Vi it
:-mm:‘:hmn e T
sits
ge—u Jiml| &' hELp: /[ weww .. arate) Tpg =4
e , T [ a5 wias b 975 N
hetpi /s eppdvl playes
h 9 Vel (3 9% e
http: ) fmimpp. ke pha mee L4
L9 Vistis 0 m & Ve (B EE%) L
hEtp:f fumpptal camaras |
[ 4 vain 8259 2
L
O Wia it
4-Checkout Completes 10 Vil (.47 E
- Bl 5 it s rogea
¥ es AT
7 vty (7.1 7% a
hetpef fumpp_ded playess
B e vem g1 ag &
L

hitp:) [ s epp._tnlsphe mes
13 Viuils (1.1T85

WELRIf fepp.. i3 came s
J 18 Vs (097 %)

[

webTrends.

RELENTLESE ABOUT RESULTS



Interactive
Easy to find accurate answers

New in WebTrends 7:

= Campaign and Product Drilldowns —
Analyze campaigns and merchandising
decisions at a granular level

Campaigns

Campaign Drilldown B vists V[ hfi:ﬂ.?s 7| B Clickthroughs 7
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webTrends.
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Interactive
Easy to find accurate answers

New in WebTrends 7:

= Data Exploration - Dynamic metric
selection, links to related reports,
seamless integration with MS Excel

Campaigns
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Interactive
Easy to find accurate answers

.Enmpnign:
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Interactive
Easy to find accurate answers

New in WebTrends 7:
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Interactive
Easy to find accurate answers

New in WebTrends 7:
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= Comprehensive view of all of the
attributes that affect success
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Integrated
Easily build web analytics into workflow

New in WebTrends 7:
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= Integrated WebTrends toolbar
= Pivot and Trend Analysis
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New in WebTrends 7:

= SmartReports for Microsoft Excel
= Fully Formatted /Auto pivot tables
= Integrated WebTrends toolbar

Date Selection

= Pivot and Trend Analysis

Date Selection
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Integrated

Easily build web analytics into workflow

New in WebTrends 7:

Express Results — Critical metrics
updated throughout the day

Express Results Viewer — Allows
executives and key managers to stay
on top of critical metrics without
logging into WebTrends
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New in WebTrends 7:

Data Integration — Seamless, easy-
to-manage integration with other data
sources

WebTrends 7
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POS ERP CRM

webTrends.

RELENTLESE ABOUT RESULTS



Integrated
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New in WebTrends 7:

Bottom Line:
Increased data accessibility
Increased user adoption
Accelerated ROI

WebTrends 7

D &> >

POS ERP CRM
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“WebTrends 7 is an exciting
release...it eliminates having to
rely on multiple analytic tools
when trying to get a complete
picture of business results.”

MICHAEL CROWDES Internet Program Manager
Royal Appliance, Inc., maker of Dirt Devil appliances



Thank You

* To send us questions after the webcast:
= zm_wt@itfrontier.co.jp

* For more information on WebTrends 7:
= http://sirius.itfrontier.co.jp/webtrends

* To request a complete demo:

= zm_wt@webtrends.com
= 03-6221-5200

webTrends.
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